
Frequently Asked Questions 

 

Question:  How does Wiggle Room work? 

Answer:  Wiggle Room is a downloadable app for smart phones (and tablets) that pays people 

for watching advertisements – as long as there is no skipping or fast-forwarding. 

 

Question:  How can someone find a Wiggle Room ad? 

Answer:  Wiggle Room ads appear within Facebook, Instagram, Snapchat, YouTube and other 

social media sites.  When a wiggling character appears, the user needs to watch the ad from 

beginning to end – no skipping.  The associated payment or reward arrives on the user’s 

downloadable Wiggle Room app. 

 

Question:  How much money can someone make watching a Wiggle Room ad? 

Answer:  Each Wiggle Room ad offers a different reward (cash, promotion code or coupon).  

The value of the reward ranges from $.20 (twenty cents) to $1.00 (one dollar).  However, some 

ads may offer more than $1.00. 

Note:  Most Wiggle Room ads are approximately one minute in length. 

 

Question:  How much money can someone make per month (watching Wiggle Room ads)? 

Answer:  Everyone is different, however the projected amount of money a user can receive per 

month for watching all Wiggle Room ads is between $5 and $20. 

 

Question:  Does the user need to buy anything? 

Answer:  No, however Wiggle Room ads are highly targeted, so when a user establishes a 

pattern of not buying, then such a user may see fewer Wiggle Room ads in the future.  It’s a 

good idea for users to purchase items of interest from time to time. 

 

Question:  How does a user access cash and rewards? 

Answer:  The Wiggle Room app allows users to transfer money to their digital wallets or 

redeem coupons by way of bar codes captured from the app’s display screen.  Popular banking 



apps such as PayPal, Venmo, Apple Pay and others can be used to transfer money.  

International money transfer systems such as WeChat and GoJek can be used as well. 

 

Question:  How is the user targeted? 

Answer:  Social media platforms such as Facebook offer excellent targeting functions, but 

Wiggle Room performs an additional layer of targeting by way of the data captured within the 

Wiggle Room app.  This additional targeting results in the delivery of highly relevant ads that 

tend to increase conversion rates for advertisers as well as deliver ads of interest to consumers. 

 

Question:  Does Wiggle Room work on a PC? 

Answer:  No.  The PC is not a secure device like a smart phone or tablet.  Therefore, users 

cannot watch Wiggle Room ads and get paid using a PC. 

 

Question:  Can industrial hackers break the Wiggle Room system and steal money from 

advertisers? 

Answer:  No.  The Wiggle Room program was designed and created by the founders of the 

world-renown content security company, Verimatrix.  The security within Wiggle Room is 

greater than banking apps but less than military grade (requiring external hardware 

components).  The likelihood of wide-scale theft is a virtually non-existent. 

 

Question:  How does Wiggle Room make its money? 

Answer:     Wiggle Room charges advertisers on a “per-click” basis and a fee for conversions.  

Users pay nothing to Wiggle Room. 

 

Question:  Are there competitors to Wiggle Room? 

Answer:     Yes.  But competing services are not integrated into social media, television or 

search engines as they are primarily “destination” web sites where people get paid to take 

surveys, watch ads, play games and otherwise. 

The problem is as follows:  The integration into social media allows for hyper-targeting.  This is 

not possible with “destination” sites as they must take whoever shows up at a given moment.  

(They can’t proactively reach-out to millions/billions of consumers.) 



Without the ability to proactively hyper-target, conversion rates remain low.  The result is small 

rewards (or gimmicks) to offer rather than high-value rewards. 

 

Question:  Don’t advertisers lose money (by offering to pay everyone)? 

Answer:  Wiggle Room leverages numerous state-of-the-art systems including artificial 

intelligence, hyper-targeting, on-line streaming, encryption and social media platforms.  All 

these tools allow advertisers to isolate prospective customers and “pitch” their products and 

services to users who are paying close attention – as they are being paid.  Advertisers can use 

longer videos with multiple calls to action as consumers are being compensated.  Therefore, 

advertisers can potentially make more money with Wiggle Room as sales (conversions) are 

much larger even after paying consumers to watch their ads. 

 

Question:  What types of advertisers will use Wiggle Room? 

Answer:  Virtually all advertisers can use Wiggle Room for targeted campaigns; the higher 

margin businesses will most likely prefer to pay cash to consumers and the lower margin 

businesses may prefer to disburse coupons, promo codes or discounts. 

 

Question:  What other benefits do advertisers get from Wiggle Room? 

Answer:  Wiggle Room operates like a loyalty rewards program like SkyMiles, MileagePlus and 

Rapid Rewards.  Each loyalty program operates on behalf of numerous airlines to lower costs 

and reduce complexity.  Advertisers can likewise use Wiggle Room to efficiently provide loyalty 

rewards and incentives to its customers by way of an app. 

 

Question:  How does Wiggle Room protect its business model? 

Answer:  The founders of Wiggle Room filed for patent protection in 2012 and again in 2019.  

The most recent Wiggle Room patent application is 84 pages long and will soon be expedited 

with the US Patent and Trademark Office and all major international territories.  Wiggle Room 

also owns the URL (www.wiggleroom.com) and has an issued trademark as well App names in 

iTunes and Android stores. 

 

Question:  How about the user experience? 

Answer:     Numerous engaging promos will be published on popular social media sites and 

television networks informing people of Wiggle Room – get paid to watch ads.  They will be 

http://www.wiggleroom.com/


informed that a wiggling character indicates a Wiggle Room ad with reward at the end.  In 

social media, a “Learn More” button will be made available.  The user must press this button to 

see the Wiggle Room ad. 

At the beginning of the Wiggle Room Ad, the user will see three items as follows: 

1. The type of ad and title 

2. The length of the ad (minutes and seconds) 

3. The reward to be provided (if ad is not skipped) 

The reason for presenting this information is to allow users to focus on the content of the ad.  

(Otherwise, they may be asking themselves these three questions during the ad.) 

At the end, the user’s phone will ping, and the reward will appear in the Wiggle Room App. 

 

Question:  What features are envisioned for the future? 

Answer:  A robust system of distributing and managing “Wiggle Room Points” is envisioned.  

Points can accumulate for numerous activities related to watching ads – both Wiggle Room ads 

and non-Wiggle Room ads. 

 

Question:  Can a user request certain Wiggle Room ads?  For example, cars or clothing? 

Answer:  This feature is also coming soon. 
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